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2) Mail by the Numbers

3) The Causes & Impacts of Poor Address Quality
4) The Economics of Address Quality

5) Address Quality Tools and Applications

6) Summary and Conclusion
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A Quality Address Is Defined By USPS As:

“A Quality Address Contains Complete and Correct
Elements that Comply with USPS Address Management
System Standards and Allow Automated Sortationtie t
ntended Delivery Point for Delivery To the Speat
Recipient Without Requiring the Use of Delivery Foe
Knowledge to Complete.”




A Standardized Address Is Defined As:
All necessary elements correct and complete...
With CAPS preferred & no punctuation

Primary address number
Pre-directional

Street name

Street suffix
Post-directional

Secondary identifier
Secondary number
City

State

ZIP + 4® Code



« 2006: USPS delivered 212 billion pieces of mail to 144 million
homes & businesses

* 70% of consumers prefer to receive advertisements and
promotions via the US Mall

* 14% of the nations population moves every year = 45 million
address changes

« Approximately 23% of mail has some form of address error



» Around 3% or 6 billion pieces have undeliverable addresses!

* Poor data quality cost US businesses more than $600 billion each
year!

e An organization’s customer information becomes inaccurate at a ra
of 6 to 7% per month!

* For an example, as of August 1, 2007, USPS new addressing
standardization Delivery Point Validation (DPV) has affected IMS’
databases by as much as 33% due to missing address components!



Inbound address collection
No validation for correctness
10-40% error rate as per USPS statistics

Continuous changes in USPS postal codes = misdirected or
undeliverable mail

People & Businesses move
Companies misinformed of accurate customer address

UAA mail not corrected!
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What Happens to Your Customers?
Customer dissatisfaction
Customers can not act or make a decision
Customer defection

What Happens to Your Company?
Return Mail costs (handling, postage, paper)
Customer Service costs ($50-$70 per call)
Delayed or lost messages (delayed cash flow, late sales)
Can’t take advantage of US Postal Automation Workshare Programs
Delayed Delivery of Shipments
Lost revenue, lost opportunities



& & %"

Core: Increase your budget by decreasing waste!!
Simple, profitable investments
Easy calculation of ROI and savings
Two calculations of savings:
Hard Savings

Soft Savings
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 Hard Savings
Address Correction Fees
Carrier charges commonly at $5-$10 per piece
RDI — Residential Delivery Indicator
Postal Discounts
Presorting and Automation — save up to $0.23 paghie
More Savings depending upon mail type, size anghiei
Undeliverable Mail
Wasted mailing pieces & Costs Associated with Pigesign

Lost postage
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NCOA Link

Move
Update

Software




Front-End Interactive Application

l Customer Service “Call Center”
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Batch Pre-Print Application

NCOA Link

CRM System
PAVE
[ —
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Using Print Stream Technology

CASS / DPV

PAVE

Document / Mail Processing



Summary

& &



%ll



Franklin G. Edwards V, Mail Automation Specialist
Innovative Mailing & Shipping Systems

415 Oser Ave Ste K

Hauppauge NY 11788-3644

$ 1I1-5/@-D/J5:: 8 5:D;
11 222B@ B& 1 2 K@ B&



